Turkey’'s e-commerce
‘can soar via key steps’

Turkey e-commerce sec-
tor has strong growth
potential and can be
boosted through a num-
ber of key measures,
the top boss organiza-
tion says in a research

ISTANBUL

he e-commerce sec-
I tor in Turkey has strong
growth potential and the

sector can soar in the upcoming
years through a number of key
measures, according to research
newly prepared by the country’s
top business organization along
with the Boston Consulting Group
and the GittiGidiyor company.

Turkish Industry and Business
Association (TUSIAD) head Frol
Bilecik underlined the country’s
strong growth potential in the e-
commerce area in his speech to
launch the report yesterday.

“The share of e-commerce in
global retail has reached 8.5 per-
cent. Turkey has kept showing
growth in this area, but the share
of the e-commerce sector in Tur-
key’s retail is still just around 3.5
percent. So we see strong growth
potential here,” Bilecik said, add-
ing that a number of key measures
are needed to unlock this poten-
tial.

He noted that TUSIAD defined
Turkey’s digital transformation as
a major focus in the coming peri-
od, adding that all actors must do
what is required to achieve this
key transformation in a coopera-
tive and simultaneous manner.

“We need to see e-commerce as
an ecosystem. In this vein, all el-
ements of this system, from tech-
nical infrastructure to logistics,
from Internet entrepreneurship
to financial infrastructure and al-
ternative payment systems and
healthier legal frameworks, need
to be considered together and de-
veloped through a plan by both
public and private players,” Bi-
lecik said, adding that the inclu-
sion of more traditional retailers
and small and medium-sized en-
terprises (SMEs) into the system

DIJITALLESEN DUNYADA
EKONOMININ ITiCi GUCU
E-TICARET

TUSIAD’s Bilecik says new steps will be of significance in a climate where people’s right to access information is secured.

should also be ensured.

“On the consumer side, raising
digital literacy will also play a cru-
cial role in Turkey, where Internet
and mobile penetration is already
quite high,” he said.

“All these steps, which will
help to boost our e-commerce sec-
tor, will of course be of great sig-
nificance in a climate where peo-
ple’s right to access information is
secured and Internet freedoms are

strengthened,” he added.
According to the report, titled
“The Motor Force in Digitalizing
World: E-commerce,” the share
of global e-commerce in the total
retail sector rose to $1.6 trillion in
2016 from around $630 million in
2012. Its share in the total retail
sector thus rose from 4.2 percent
to 8.5 percent in the mentioned pe-
riod. This rate is expected to hit 13
percent by 2021, according to the

report, which added that 64 per-
cent of the global e-commerce vol-
ume is also estimated to be creat-
ed by emerging markets by 2020.

In Turkey, the e-commerce sec-
tor reached 17.5 billion Turkish Li-
ras (%5 billion) in volume in 2016.
While the sector’s share in the
country’s total retail activities was
1.7 percent in 2012, it rose to 3.5
percent last year, according to the
report.



